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Abstrak 
 
Tujuan penelitian ini adalah untuk mengukur pengaruh sub variabel Functionality dan Usability 
terhadap Customer Satisfaction pada PT. Diya Nuansa Anugerah dan mengembangkan website 
berbasis e-marketing yang dilihat dari faktor website quality itu sendiri dan dengan 
menggunakan metode SOSTAC. Metode penelitian yang digunakan untuk mengukur pengaruh 
website quality terhadap customer satisfaction adalah metode asosiatif dan metode pengolahan 
data menggunakan regresi berganda. Metode SOSTAC akan melihat dari Situstion Analysis, 
Objective, Strategy, Tactics, Action, dan Control. Dengan menggunakan sub variabel 
functionality dan usability akan dibuat kuesioner customer priotiy yang menjadi acuan untuk 
mengembangkan website berdasarkan indikator-indikator yang dipilih oleh customer. Indikator 
yang paling banyak dipilih oleh customer adalah pengembangan di informasi kualitas produk dan 
design website. Website dirancang berdasarkan 8 aturan emas. Dari hasil akhir penelitian tersebut 
terdapat kesimpulan bahwa usability berpengaruh sangat kuat terhadap customer satisfaction 
(0.992) dan pengembangan website dilihat dari hasil SOSTAC yang menggunakan customer 
priority untuk mengembangkan website dan 8 aturan emas digunakan dalam perancangan 
website. (DKN) 
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Abstract  
 
The purpose of this study was to measure the effect of variable sub Functionality and Usability 
on Customer Satisfaction in the PT. Diya Nuansa Anugerah and develop websites based e-
marketing is seen from the website quality factor itself and by using SOSTAC. The method used 
to measure the effect of website quality on customer satisfaction is associative method and data 
processing method using a multiple regression. SOSTAC method will see from Situstion Analysis, 
Objective, Strategy, Tactics, Action, and Control. By using variable sub functionality and 
usability will be made priotiy customer questionnaire which is used to develop a website based 
on the indicators chosen by the customer. Indicators most widely chosen by the customer is in 
the development of quality products and design information website. Website designed by 8 
golden rules. Of the final results of these studies concluded that there is a very strong influence 
on usability of customer satisfaction (0.992) and website development seen from the results that 
using customer SOSTAC priority to developing websites and 8 golden rules used in the design of 
the website. (DKN) 
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